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Branding Q

salesforce

My Veritas
Benefits /=,

24-hour access, 365 days a year.
www.myveritasbenefits[country].co.uk
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THE REWARD ZONE

you




A fresh, new scheme
brand identity

Development of two original brand concepts,

refinement to a final reward brand.

Provides cut-through from the company
brand, helping messaging to stand out.

=)

Brand application
An on-brand scheme brand identity

* Development of a single scheme identity using
your branding guidelines, with a bespoke
scheme name and logo.

® Blends seamlessly with the rest of the company’s
branded communications.




salesforce

EMPLOYEE
BENEFITS IS HERE!

GET READY TO
THRIVE, REVIVE AND
BE YOUR BEST SELF

Employee Benefits is your
brand new online system

WELCOME

We know that in order to do our best work,
we mustfir”

l BENEFITS How YouR » ) STARTING A FAMILY
55 )

C EMPLOYEE

BENEFITS CAN
WORK FOR YOU
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Global
campaigns

Local
campaigns

Avudience of one

Layering of Messages

Promotional communications that create awareness and excitement

Calendar of communication activity and a toolkit of resources

Educational content to communicate the details of local offerings

HR and leader empowerment to support local teams

Specific benefit eligibility and information




Quick guide example

Core global messaging

Baker Hughes . : -
ik Health and Financial Lifestyle
‘ Wellbeing ’
Z ™ Secure your financial future. Make the most of your
@ b3 i’ Putting you at the centre. e T froe time.
Benefiti@@ DM Ut enim ia Benefiti@@D @

Ut enie Ut enim ad minim veniam,

d minim ve
nostrud exercitation

ut aliquip
at.

Baker Hughes
Benefits Hub

gives you choices .. =
and flexibility '

Benefi

Benefit2 @B D

Ut enim ad minim veniam,
nostrud exercitation
boris nisi ut aliquip
modo consequat

ir
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Benefits
that suppor
your world

Benefi
Benefit3@E DM

Ut enim ad minim veniam,

Benefit3@E DT

ut

im ad minim veniom
3 id exercitation

0 laboris nisi ut aliquip
ommodo consequat

Benefit4a@@ O

Benefit4 @@ I [T
) Ut enim ad minim veniam,

Ut enim ad minim ve

Together we're shaping the future of
energy and individually we're fuelling
innovation. This is why we're committed

to offering you a benefits package that
supports us collectively and as individuals.

nostrud exercitation

0 laboris nisi ut o
MMOodo con:

ip

Here at Baker Hughes, we are committed
to making our People First, Energy
Forward mission part of your every day.

Core benefit E You con add dependants n Available to select anytime

[ AE] Only available to select during annual enrolment

It's your passion that puts us at the
forefront of our industry, and we believe You can also use Baker

that when our people thrive, we all Hughos Bonofits Hub to Benefit key : : o
move forward together. Wherever you submit any benofits querios Your benefits are just the beginning
are in the world - we strive to give you that you may have, which Core benefit
the freedom, support, and tools to take makes finding information [Baker Hughes is committed to investin about any additional tools,
ek " J ; Add dependants 9 9 I Oy
ownership of the benefits available, and and getting your questions o] pe in you and your wellbeing, to help you re: iIbeing pages)
understand what it means for you. answered even simpler. Look out for the B B B and £ symbols ¥ Anytime benefit be the best you can be at home and at
e i b R B oS G on the next page to find out which B Annual envoiment work. That's why we provide you with a ot con dccess Roxer Nugho.s e
okeciiighes Benefita tub i e Accessible benefits are funded, when each option reimbursement programme that you o B e e TR
P NG 80 CONMSUE YoLL R TS anytime is available, and which ones offer can use to [insert information about outside of the comparly netwosk by
benefits. This intuitive tool puts all of v Goveraige for your Ioved 0 66 ilability, choice and limitations.] logging into the site with your username
your benefits, provider documents, anywhere. 4 = and password.
fand reimbt nt progre
fc in one convenient place.

[www.bhbenefitshub[country].com].

Placeholder for country-specific information




Baker Hughes

Baker Hughes
Benefits Hub

Your
Benefits

It's your passion that puts us at
the forefront of our industry, and
we believe that when our
people thrive, we all move
forward together.

Your role

How you can help Our benefits are designed to support you in three key areas of your life:

You can make a sigrificant contribution to our and rewards, with Bater Hughes ot thek side to
success. Your commitment and engogement help every step of the way. We'l communicate
to the lounch wil impact employee awareness,  with employees as we launch Boker Hughes
understonding ond Use of the site, soweTehere  Banefits Hub into their country, and wel let

to heip you help them. Together, them
that empioyees take ownership of ther benefits  the platform

¥ can cocess

Wherever you are in the world — we strive
to give you the freedom, support, and tools l
to feal empowered, take cwnership of the

Baker Hughes Benefits Hub is bui

We believe th
move forwari

our in-country and global benefi How we're communicating with employees penafits available, and understand what it
tools, and wellbeing support in ol & Fr vt | W " . .
Saay-ti-oeass pidos; ca el Erfpiopass wil facelie 0 range of R, maans for you. Your benefits packoge has
personalised for sach employee. print and in-person communioation In the bean carafully curdated to save you manay

This is & big and exciting change |
Hughas and we need you, our ea
us achieve our goals as we begin
rolout to introduce Baker Hughes
to each country.

When will Baker Hug

Baker Hughes Benefits Hub is ok
solutions are also in place in the U
further countrias in o phased roll

period leading up ta, and after, the platiorm
launch. This multi-channel approach
ensures we can reach ol employees,
whather they are in offices or on sites, and
ensure they all receive the same experience.

Thay will be full of need-to-know informaticn
detaiing their country's offering, inciuding
instructions if they need to do anything and
when they need to do it If a country hasa

empioyees and share key dates.

Empioyes lounch emall - sent out
on launch day inviting ther to login
and inform of any octions o take.

Banefits summary guide - providing a

High-lavel overview of available benefits

badge holder cords, lounch postcards,

printed posters

employees to use, this will also be available
onthe st

willhelp us recch our field and
mamacturing employees.

through tax through our specially
negotiated rates, ond you can spread the

Financial Leisure

Health & Wellbeing

pJ ct the cantre

Futureproof your finances Make the most of your free time

Baker Hughes

in our people

empioyues on their banefits and the ste

3is - sent during the
launch period to ancourage employees

We're committed to . 2 505
¢ to vsit the site and make any selections. Welcome Sam

making our ‘People Firy Q42023 2024 Of
Energy Forward' missio

o ! Wel to the of d

. B Ingio. felcome to the hame of rewar
every wngary and benefits.
g Coumeia

We'll be introducing bra ess to all
new benefits technoiog n - - - up your rew
Baker Hughes Benefits Quotar: Angola Thalland Fronce njoy some big
Hub, across the globe oman Aseroaipn Eavpt Kazokhstan
phasad opprooch, givin sanvan B Magco

our empioyees the best
in market user experien
with digital capablity
delivery atits core, ensuring
© consistant high-quaity
sohution across 32
countries giobaty.

|

U —

v Aignment with Basker Hughes brand as an energy

technclogy company

v improved efficiencies through cutomation, 247 information
avaikabiity and expert customer support
v improved biling accuracy though data automation

g

improved abilty to attract candidetes and cnboard new hires

Stakeholder Communication

We're so glad
you're here




Simple to Complex

The benefits landscape will vary in markets, technology has the ability to adapt to those markets and create a
single experience but with scalable variation.

Providing content and Allowing Enabling benefit Facilitating
a consistent dependent management flexibility
experience management through choice
<€ >

Simple Complex



Benefits integrated into the employee lifecycle

Employee
Contract signature

OGOO ;
Recruitment/ATS EVIEYS Offer Accept

l l l l

= w ES A

‘ . End of
Notice period First day First month probation

| N l |

Pre-hire benefits site: promote + position

Aftract

Available to all potential new hires

Promotes, positions and sells all the
great benefits/policies available

Selections available to new hire
Make benefits decisions pre-join

Post hire: Onboard, enroll, manage and engage

Onboard Enroll

Benefits made effective for employee

Anytime benefits available to be
selected

Ongoing engagement in benefits
(new, re-enrolment, changes, updates)

Support




hellobenefex.com

B hello@hellobenefex.com 7 @hellobenefex iR Benefex
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